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> > Strategic orientation: A clear majority execute communication based

on business strategies, but only 6 out of 10 try to define them

84.8%

60.7%

feel responsible for helping to define business
strategies
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>> Influence of the recession: Practitioners face serious budget cuts;

focusing activities and evaluating results becomes more important

Stongerdemand fo evaluaton o esuls - ] w0

Motivation to invest in new instruments/tools _ 30.0%

Budgets shift from marketing communications

N : ! 15.1%

to public relations

Other - 3.9%
>> The most important issues in detail
Dealing with sustainable development and social responsibility _ 38.0%
Dealing with the demand for new transparency and active audiences _ 30.5%
Supporting organisational change _ 19.9%
Establishing new methods to evaluate communication _ 18.8%
Globalisation of communication _ 17.3%
Advancing public affairs and political communication _ 17.0%
Advancing issues management and corporate foresight _ 14.8%
Developing CEO positioning and communication _ 11.0%
Supporting intercultural integration - 5.7%
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